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ABSTRACT

In today's competitive world, Business owners are compelled to attract more customers for thier
business continuity but They do not often consider to the type of customers decision and understand for
selection of their productions and, In conclusion, gradually their business confront at reduction in their
sales and influx of competing products, finally, the continuity of their business can be difficult. In fact, it
has been said that, it is important to attract customers to a business but it is more difficult to maintain
continuity of that business.This research has concentrated on customer decision making levels and key
factors that are effective in supplying the product and for more effective on goods sales in marketing, we
introduce a new framework by using routine, limited and extensive decision making levels and eight
efficient factors in purchase process, that it is easy to learn and follow for how to choose the right
marketing strategies for business.expert opinions were used to validate and modify the pattern of the
proposed framework. the present research can response some hidden needs which they are incentives
and effective on business continuity for suppliers.
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