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City tourism strategy using social network analysis
A.M.Ahmadvand, M.Fatehi, S.M.Tahmasebi
ABSTRACT

Twenty-first century, the century the use of valuable business opportunities in the service sector,
especially tourism.

This study presents a quantitative method for investigating the network characteristics of drive tourism
destinations with the help of methodologies derived from the network analysis, which offers numerous
techniques and indicators through measuring the links among nodes to demonstrate the structural patterns of
connected systems. More precisely, this investigation acquires the structural configuration of each
destination within a particular area by measuring the indicators of network analysis, including degree
centrality, closeness centrality, betweenness centrality and structural holes.

KEYWORDS
Social network analysis; Tourism system; Managemet of tourism destinations; Public transport between
cities
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