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I nvestigation relationship between internal marketing mix and organizational
lear ning capability

(Cooperative,Labour and Social Affair Department of I sfahan City as a case)

Nowadays, internal marketing has beed identified agy to implement organization plans. The undeglydea of
internal marketing is that employees are viewenhi@snall customers and jobs as internal prod@atsthe other hand,
Organizational learning capability is the set oihaigement and organizational practices that fatliiae learning
process. The aim of this study is to examine thionship between internal marketing mix and oigational
learning capability in cooperative , labour andiabaffair department of Isfahan City. To this eafter interviewing
with experts,the questionnaire were distributed gnbl0 personnels. Then by using factor analystmigues and
structural equation modeling, the collected dateevemalyzed. According to the results obtained fthis study, there
are relationship between internal marketing mix arghnizational learning capability.

Key words: inretnal marketing mix, organizational learningahility, internal production, price (considering
personnels), Employment security, Sharing inforarati
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