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Prioritize the promotion mix products in the milk industry Khamse Zanjan using
techniques (AHP)

Safoora farshidfar, soheila abdollahi, Seyed Akbar Nilipour Tabatabaei
ABSTRACT

marketing science has observed a wide development in its growth process.nowadays companies are trying to continue their
current competition world with the help of two factors which are:customers satisfaction and more benefits based on some
reaserches in bazzar and also perception of customers needs.In this way one of the ways of achieving the so-called goals is
reviewing and analysing of the concept of Mix promotion in every business.in comparing with other products,Dairy products
selling and marketing are more challenging,so using the concept of mix promotion make the customers more eager to buy the
dairy products.the purpose of this study is to analyse the reaction of components of mix promotion to dairy products by using
the AHP method.Among the 16 promotional tools related to dairy products (which were chosen by feedback from various
groups in Zanjan KHamse milk factory with katle khor brand ),the most effective way for informing the customers was sales

person and make the customers eager ,also noticing them the Tv advertisement.
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