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 چكیذٌ

ٞبی انّی ٔسیطاٖ آٟ٘ب ثسَ قسٜ اؾت. اظ آ٘دب وٝ  ٌیطی ٚ تؼییٗ ؾغح ضضبیت ٔكتطیبٖ ؾبظٔبٟ٘ب ثٝ یىی اظ زغسغٝ أطٚظٜ ا٘ساظٜ

وٙٙس ، ٞسف ایٗ ٔمبِٝ تؼییٗ ػٛأُ ضطٚضی ٚ  ای ضا زض تٛؾؼٝ فطٚـ یه ٔحهَٛ ثبظی ٔی وٙٙسٜ  ٘مف تؼییٗوٙٙسٌبٖ یه وبلا تٛظیغ

وٙٙسٌبٖ آٖ ثب  تِٛیسوٙٙسٌبٖ فطـ ٔبقیٙی، اظ زیسٌبٜ تٛظیغ وٙٙسٌبٖ فطـ ٔبقیٙی اؾت. ثسیٗ ٔٙظٛض ضفتبض اٍ٘یعقی زض ضضبیت تٛظیغ

ی  اؾت. ثب ثطضؾی ایٗ ػٛأُ، ٘ٝ تٟٙب ػٛأُ ضطٚضی یب اٍ٘یعقی لاظْ وٝ یه تِٛیسوٙٙسٜ اؾتفبزٜ اظ ٔسَ وب٘ٛ ٔٛضز ثطضؾی لطاض ٌطفتٝ

تب حس ظیبزی تحت  تٛاٖ ضفتبض ذطیس ٔكتطی ٟ٘بیی ضا ٘یع قٛز، ٔی فطـ ثطای افعایف فطٚـ ثٝ ٔكتطی اِٚیٝ ثبیس فطاٞٓ وٙس تؼییٗ ٔی

ثٙسی ػٛأُ ضطٚضی ٚ اٍ٘یعقی زض ضضبیت  وٝ ثب ٞسف تؼییٗ ٚ اِٚٛیتتحّیّی اؾت -ای تٛنیفی پػٚٞف حبضط، ٔغبِؼٝ تبثیط لطاض زاز.

ی فطـ ٔبقیٙی زض قٟط یعز ا٘دبْ پصیطفت.  وٙٙسٜ تٛظیغ 30ثب ٔكبضوت  1390وٙٙسٌبٖ فطـ ٔبقیٙی ثط اؾبؼ اٍِٛی وب٘ٛ زض ؾبَ  تٛظیغ

سَٚ وب٘ٛ، ضطائت ضضبیت ٚ ػسْ ضضبیت تحّیُ ٞب ثب اؾتفبزٜ اظ پطؾكٙبٔٝ ٔحمك ؾبذتٝ خٕغ آٚضی قسٜ ٚ ؾپؽ ثب اؾتفبزٜ اظ خ زازٜ
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ABSTRACT 

Today, one of the principal concerns of the organizations and their management is and determining the 

level of customer's satisfaction. Since distributors have a determining role in sales promotion of a product, 

the purpose of this paper is to identify the motivational factors and their needs to satisfy the carpet 

distributors. Thus, the behavior of carpet manufacturers are being watched and analyzed from the 

distributor's point of view using the Kano model. By examining these factors, not only essential or 

motivational factors that are necessary for a carpet manufacturer is determined to increase sales, but also 

final customer buying behavior will be greatly impressed. This research is a descriptive and analytic study 

that determines and prioritizes the motivational factors in carpet distributors based on Kano model in 

partnership with carpet distributors in the city of Yazd. Data collected from questionnaires and then the 

coefficients of satisfaction and dissatisfaction were analyzed using Kano table. 
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