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Opinion Mining in Customer Reviews Based on SentiWordNet

ABSTRACT

Today with the rapid growth of the Word Wide Web, people use the internet to purchase their needed products.
A large number of blogs and social networks exists that users publish their reviews about various topics in
them. As a result, large volumes of unstructured information exists that is difficult to extract the desired
information from them. Opinion Mining is the process of analyzing people’s opinions and feelings about a
specific topic. In this paper, we proposed an opinion mining system that uses natural language processing
techniques and SentiWordNet. In this system, the first step is data preprocessing which uses tokenizer, sentence
splitter, part of speech tagger and word stemmer. Then, we extract the potential features of the product with
high accuracy. At the end, we classify the reviews according to the sentiment of the words in the reviews.
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