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Abstract 
The purpose of this study was to identify factors in the formation of customer loyalty to e-

shopping. Methods of data collection methods, descriptive (survey) and the target is 

applied. The population consists of 93 citizen clients store the selected sampling have 

been. Data collection from the Czech listing agreement with the coefficient 0/59 are used. 

The results obtained by Chi-square test showed that 1- a simple website and responsive, 2- 

after sales service, 3- Trust, security and privacy of customer, 4- Ability to pay by all 

banks, including factors that lead to the formation of customer loyalty comes to buying 

electronics. 
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