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Abstract  

Knowledge management as a set of procedures for creating and sharing knowledge in the 

organization to achieve the organization's mission and goals to maximize As a competitive 

advantage, the organization apart from its competitors and customers will be able to provide 

better services than others And makes the situation get out of the top spot, have a unique 

advantage over competitors is excellent. This paper describes an overview of the literature 

related to the concept of knowledge management and competitive advantage by providing a 

theoretical framework of knowledge management as a competitive advantage to the 

organization will discuss.   

 

  




