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Review:

The main objective of the present study examines the impact of marketing

management, strategic business relationships , industry NPC is located

Bandar_e_mahshahr . This study examines the marketing research industry suppliers and their
strategic planning and comprehensive planning , and the impact of these factors on the
relationship between environment and business deals. After collecting and analyzing the
results of the marketing research and strategic planning and comprehensive planning have a
significant influence on business relationships . Spss for data analysis and statistical

assumptions of the single-sample t test and regression analysis were used to test Aspyrnvf .
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