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Abstract

In the current environment, Small and Medium Enterprises (SMEs) are critical factors od
development in the economic growth of developed countries and developing countries is
well known. Due to the role of these firms in sustainable devolopment of industry, the
planning in their different activities should be consider. SMEs may find tactical and
strategical challenges in the successful implementationof relationship marketing. The
challenges that SMEs may confronted in their efforts for successful implementation of
relationship marketing are checked in the present study. The research shows that the
implementation of relationship marketing practices don’t apply the same for all types of
firms and procedures of other firms may not generalized to the SMEs.
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