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   چکیذٌ
تهٛض ؾجه ٚ قیٜٛ ی ظ٘سٌی ثطای فٟٓ تفبٚت ٞب ٚ تٙٛؿ زض خٟبٖ أطٚظ ثؿیبض ضطٚضی اؾت؛ ثٝ ٚؾیّٝ آٖ ٘كبٖ ٔی 

زٞیٓ وٝ چٍٛ٘ٝ عطاحی ثطای ٕ٘بیف ایٗ تفبٚت ٞب اظ فطْ اؾتفبزٜ ٔی وٙس. ثٝ عٛض وّی زض ایٗ پػٚٞف زیسٌبٞی اضائٝ 

تِٛیس فطٍٞٙی ٔقطفی ٔی وٙس. زض ایٗ ضاؾتب ٔی تٛاٖ پطؾف ٞبی پػٚٞكی ضا ایٗ ٔی قٛز وٝ عطاحی ضا ثٝ فٙٛاٖ یه 

ٌٛ٘ٝ ٔغطح وطز: فطًٞٙ چیؿت ٚ چٍٛ٘ٝ ٔی تٛا٘س زض ثؿتط عطاحی تقطیف قٛز؟ تقبُٔ ٔیبٖ فطًٞٙ ٚ عطاحی اؾبؾب 

ٚ ؾپؽ ثب اؾتفبزٜ اظ چٍٛ٘ٝ اؾت؟ ثطای ٘یُ ثٝ اٞساف یبز قسٜ، اثتسا ٔقب٘ی ٚ ٔفْٟٛ فطًٞٙ ٔٛضز ثطضؾی لطاض ٌطفتٝ 

ٔٛضٛؿ پػٚٞكی اضتجبط ٔتمبثُ فطًٞٙ ٚ عطاحی ٔحهَٛ ثب ٞسف تجییٗ ٔسَ ٞبیی ٘ؾطی اظ ٞٓ پٛقب٘ی ٚ -ضٚـ ٔؿئّٝ

 ٘مف فطًٞٙ زض عطاحی ٔحهَٛ پطزاذتٝ قسٜ اؾت. 
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Abstract  

Imagine style and way of life to understand the differences and diversity is essential in 

today's world, by which we show how the design of the form used to display the 

differences. Overall in this study is a vision that is designed as a cultural production. In 

this context, the research questions posed in this way: What is culture and how it can be 

defined in the context of design? The interaction between culture and design is basically 

how? To achieve the above objectives, the means and the concept of culture was studied 

and then use the method of problem-subject interaction between culture and product 

design with the aim of explaining the theoretical models of the overlap and the role of 

culture in product design has been studied . 
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