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Abstract

This study used statistical correlations in the population of dentists in Kerman Co-op
staff and customers took place with a volume of 221. Collect information using the
questionnaire were included competitive intelligence, customer satisfaction questionnaire
was conducted. All statistical analysis using descriptive and inferential statistical
procedures were performed with SPSS software. The results of the analysis showed
between competitive intelligence and customer satisfaction in cooperative dentists in
Kerman and there is a significant positive relationship. As well as the knowledge of the
market, knowledge of the competition, technology and technical knowledge and social
awareness strategy and there is a significant positive correlation with customer
satisfaction.
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