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Evaluating the Impact of Satellite TV Channel on Adolescent Influence
Strategies in Family Buying Decision Making

Reihaneh Naderi', Ali Kazemi?
!Department of Management, University of Isfahan, Isfahan,Iran
Department of Management, University of Isfahan, Isfahan,Iran
Abstract:

A major portion of socialization in adolescents takes place through media, Considering the important role of
children in family purchase decision making during the recent years, we have conducted the current research to
assess the impact of these media on the influence strategies in family purchase decision making. This study is
functional in terms of purpose and is descriptive in terms of nature. The statistical population was 320 first-level
high school students in the city of Esfahan by available sampling. A researcher-made questionnaire was designed
for the data collection. The results showed that satellite TV channels affect aggressive, persuasion, rational,
knowledge, and emotional strategies in adolescent as well as their influence on purchase decisions. Moreover, our
findings confirmed the effect of the five aforementioned strategies on adolescents influence in purchase decision
making
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