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The impact of relationship marketing on customer loyalty(Case Study: Minoo
Industrial Company)

Neda Sadri', Dr. Sajad Hossini*

Abhar branch, Islamic Azad university, Abhar, Iran

Abstract

The aim of this study was to evaluate the impact of relationship marketing on customer loyalty of
Minoo Industrial Company. Research method was survey-descriptive. Simple random sampling was used
to select the sample. A total of 384 of the company's customers Minoo Industrial firm participated in the
study. Data were collected by a questionnaire which its validity and reliability were confirmed. Data was
analyzed through descriptive statistics, t-test, Linear regression and ANOVA. The results showed that the
confidence, commitment, communication, conflict management and competence affects significantly on
customer loyalty. A number of suggestions on theory and managerial implementation were proposed.
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