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Abstract

This study examined the effect of Business Intelligence on communication with customers is through the
productivity of employees at the branches of Tejarat Bank. The purpose of this study, functional and in terms
of method and nature, descriptive and causal - comparative. The population included all employees of the
branches of Bank Tejarat in Tehran is using simple random sampling method 322 persons were chosen. The
data from questionnaires Bl Prvvych (2012), Customer Relationship station (1389) and employee
productivity Hersey and Goldsmith (1980) was used. Experts confirmed the validity and reliability of the
questionnaire was evaluated through Cronbach's alpha coefficient, respectively, 0/866 Business Intelligence,
Customer Relationship 0/901 and 0/872 labor productivity was calculated. Kolmogorov-Smirnov test to
analyze the data, Pearson correlation and structural equation model was used. The results showed that
business intelligence on customers and staff productivity has a significant positive impact on staff
productivity as well as communication with customers is positive and significant effect.
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