
 
 

 

 

 

 

 

 
Theoretical Perspectives on Social Media Management 

  

 

  

 
Abstract 

 

Managing social media using Web 0.2 has made it easier for users to achieve their goals. 
Social media has become more and more sought after due to its unmatched features. To 

better understand social media by looking at old media or mass media, social networks, 

the cause of social networks, the characteristics of these media, the importance of these 

media, as well as the cause of the people's use of these media. For many, social media 

may not be more fun than entertainment and information and time passes. Others look at 

social media as a great opportunity to reach their big goals. Social media, due to its low 

cost and ease of use, is the result of the overwhelming presence of many people who are 

eager to use this space and produce content. And some of the tools that came into 

existence are well-suited to their specific strategies and reach their goals. In the end, we 

brought some of the strategies that were necessary for social media management. 
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 چکیده

 سػب٘ٝ. اػت ؿذٜ اٞذافـبٖ ثٝ دػتیبثی دس وبسثشاٖ ػِٟٛت ٔٛخت 0.2 ٚة اص اػتفبدٜ ثب اختٕبػی ٞبی سػب٘ٝ ٔذیشیت 

 سٚؽ ٔمبِٝ ایٗ دس .ا٘ذ ٌشفتٝ لشاس تٛخٝ ٔٛسد پیؾ اص ثیؾ ثٛدٖ ٘ٛ ٚ ثذیُ ثی ٞبی ٚیظٌی دِیُ ثٝ اختٕبػی ٞبی

 سػب٘ٝ یب لذیٕی ٞبی سػب٘ٝ ٔشٚس ثٝ اختٕبػی ٞبی سػب٘ٝ ثٟتش ؿٙبخت ثشای .اػت ؿذٜ اػتفبدٜ اػٙبدی ٘ٛع اص پظٚٞؾ

 ایٗ إٞیت ٞب، سػب٘ٝ ایٗ ٞبی ٚیظٌی ،ٚ اختٕبػی ٞبی ؿجىٝ آٔذٖ ٚخٛد ثٝ دِیُ اختٕبػی، ٞبی ؿجىٝ خٕؼی، ٞبی

 وبسثشدی ؿبیذ ثؼیبسی ثشای اختٕبػی ٞبی سػب٘ٝ. پشداختیٓ ٞب سػب٘ٝ ایٗ اص ٔشدْ اػتفبدٜ ػّت ٕٞچٙیٗ ٚ ٞب سػب٘ٝ

 فشكت یه ػٙٛاٖ ثٝ اختٕبػی ٞبی سػب٘ٝ ثٝ دیٍش ثشخی. ثبؿذ ٘ذاؿتٝ صٔبٖ ٌزس ٚ اعلاػبت ٌشفتٗ ٚ ػشٌشٔی اص ثیؾ

 ثبػث اػتفبدٜ ساحتی ٚ ثٛدٖ اسصاٖ دِیُ ثٝ اختٕبػی ٞبی سػب٘ٝ. ثشػٙذ خٛد ثضسي اٞذاف ثٝ تب وٙٙذ ٔی ٍ٘بٜ ٚیظٜ

 وٝ ای شٔبیٝػ ایٗ ثشخی ٚ. ٞؼتٙذ ٔحتٛا تِٛیذ ٚ فضب ایٗ اص اػتفبدٜ ٔـتبق وٝ ؿذٜ ٔشدْ اص ثؼیبسی سً٘ پش حضٛس

 پبیبٖ دس وٝ ٔیشػٙذ خٛد اٞذاف ثٝ ٚ وٙٙذ ٔی اػتفبدٜ خٛثی ثٝ حٛصٜ ایٗ ٔختق ٞبی اػتشاتظی ثب سا آٔذٜ ٚخٛد ثٝ

 آٚسدٜ ؿذٜ اػت. ثٛد لاصْ اختٕبػی ٞبی سػب٘ٝ ٔذیشیت ثشای وٝ سا ٞبیی اػتشاتظی اص تؼذادی
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