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Abstract 
 
Choosing and keeping the choice results from comparing the choice with the 
characteristics that we expect from it. who is the media manager? Who is 
qualified to be the media manager? Which characteristics should we expect 
from a media manager to possess? This research ansewrs the question: what 
kind of answers and from what theoretical views have been given to the above 
questions so far? To answer this question, documentary research method has 
been used. This research first discusses why this subject is significant. The study 
then offers different definitions of media management and tries to reach the 
rough characteristics of a media manager according to those definitions. Then it 
examines the researches specially devoted to this issue. The research also looks 
at two sub-subjects of job design, i.e. competence literature and job analysis, 
these two are the other theoretical approaches that have considered the media 
managers' characteristics. So far many characteristics have been obtained based 
on the theoretical approaches, but little domestic research has also been done. 
In order to reach the comprehensive and identity-centered characteristics for 
the type of media managers we are looking for, media management must be 
redefined and its goals must be determined according to the indigenous and 
cultural views of Iran's society and also by the use of historical-cultural 
experiences gaind in nearly the past forty years in this field.  
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١ب٦٧ اػت ٠ً اص آٙ اٛتظبس داس٧ٖ. ٗذ٧ش  اٛتخبة ٗبٛذٙ ٛت٨ز٠ تغج٨ن ٗٞسد اٛتخبة ثب ٧ٝظ٦ُ ثش اٛتخبة ًشدٙ ٝ

١ب٦٧ ٠ً ثب٧ذ اص ٧ي ٗذ٧ش سػب٠ٛ اٛتظبس داؿت٠  تٞاٛذ ٧ي ٗذ٧ش سػب٠ٛ ثبؿذ؟ ٧ٝظ٦ُ سػب٠ٛ ٨ًؼت؟ چ٠ ًؼ٦ ٦ٗ

اٛذ؛  ١ب دادٟ ؿذٟ ٠ ا٧ٚ پشػؾ١ب٥ ٛظش٥ ث ١ب٦٧ ٝ اص صا٠٧ٝ ًذإ د٧ذُبٟ اٛذ؟ ا٠ٌٜ٧ تبًٜٞٙ چ٠ رٞاة ثبؿ٨ٖ ًذإ

پشػؾ ا٧ٚ پظ١ٝؾ اػت. ثشا٥ رٞاة ث٠ ا٧ٚ پشػؾ اص سٝؽ اػٜبد٥ اػتلبدٟ ؿذٟ اػت. اثتذا چشا٦٧ ٢ٖٗ 

ؿٞد ث٠ حذٝد  ١ب٥ ٗختٔق ٗذ٧ش٧ت سػب٠ٛ ػؼ٦ ٦ٗ ؿٞد. ػپغ اص عش٧ن رًش تؼش٧ق ثٞدٙ ٗٞضٞع ٗغشح ٦ٗ

ؼذ اص آٙ تحو٨وبت٦ ٠ً ٗؼتولاً ث٠ ا٧ٚ ٗٞضٞع ١ب٥ ٧ي ٗذ٧ش سػب٠ٛ ثشاػبع آٙ تؼش٧ق دػت ٧بكت. ث ٧ٝظ٦ُ

اٛذ سا داس٧ٖ. دٝ ص٧شٗٞضٞع عشاح٦ ؿـْ ٧ؼ٦ٜ ادث٨بت ؿب٧ؼت٦ِ ٝ تزض٠٧ ٝ تح٨ْٔ ؿـْ ٨ٛض اص  پشداخت٠

اٛذ ٝ ث٠ آٛبٙ ِٛب٦١ ؿذٟ اػت.  ١ب٥ ٗذ٧شاٙ سػب٠ٛ پشداخت٠ ش٥ د٧ِش٥ ١ؼتٜذ ٠ً ث٠ ٧ٝظ٦ُٛظس٧ٌٝشد١ب٥ 

ث٦ٗٞ اٛذ ٦ٓٝ ًبس١ب٥ تحو٨وبت٦  ١ب٥ ٗختٔل٦ ثذػت آٗذٟ ٞٙ ٧ٝظ٦ُثشاػبع س٧ٌٝشد١ب٥ ٛظش٥ كٞم تبًٜ

١ب٥  ٦ً٘ اٛزبٕ ؿذٟ اػت. ثب٧ؼت٦ ثشاػبع د٧ِبٟ ث٦ٗٞ ٝ كش٦ِٜ١ ربٗؼ٠ ا٧شاٙ ٝ ثب اػتلبدٟ اص تزشث٠

كش٦ِٜ١ حذٝد چ٢ْ ػبّ ُزؿت٠ دس ص٠ٜ٨ٗ سػب٠ٛ ٗذ٧ش٧ت سػب٠ٛ سا ثبص تؼش٧ق ًشد ٝ ا١ذاكؾ سا  تبس٧خ٦

ا٥ ٠ً ٗب خٞاػتبس آٙ ١ؼت٨ٖ،  ٗذاس ثشا٥ ٗذ٧شاٙ سػب٠ٛ ١ب٦٧ ربٗغ ٝ ٧ٞ١ت اٙ ث٠ ٧ٝظ٦ُٗـخق ٛ٘ٞد تب ثتٞ

 دػت ٧بكت. 
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