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Investigation on the concept of cultural taste and its functions

Abstract

Always cultural and media activities among the society have been scattered
across a broad spectrum in terms of audience satisfaction and influence. One of the
main causes of this incident can be the difference in cultural and media activities in
terms of the type and amount of attention to cultural taste of the audience. The
importance of recognizing the concept of cultural taste and their functions in the
implementation of cultural and media activities in order to achieve the desired effect in
the field of culture is indisputable. In this way, through library research, through the
search of scientific resources in the field of culture and summing up the results, Part of it
has been realized. Also, in this article, the readings of scientific studies and examples of
the use of this concept in the field of culture and communication, which the results are
presented as evidence of the functions of cultural taste.

The result of the studies in the field of conceptualization was summarized as
follows: the taste in cultural and media topics is synonymous with manner and liking in
choice and recognition that plays its role in meeting the audience's needs. Also, in the
field of functionalism, this conclusion was drawn that cultural taste operate both in the
mental dimension of culture and in the objective aspect that the main functions of
cultural taste in the fields of cultural and media consumption, state and level analysis
Culture of society, change and reform of culture, confrontation with cultural invasion
and cultural development.
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