
 

1 

 

 
 
 
 
 

Investigation on the concept of cultural taste and its functions  
  
 
  

 
            Abstract  

 
  Always cultural and media activities among the society have been scattered 
across a broad spectrum in terms of audience satisfaction and influence. One of the 
main causes of this incident can be the difference in cultural and media activities in 
terms of the type and amount of attention to cultural taste of the audience. The 
importance of recognizing the concept of cultural taste  and their functions in the 
implementation of cultural and media activities in order to achieve the desired effect in 
the field of culture is indisputable. In this way, through library research, through the 
search of scientific resources in the field of culture and summing up the results, Part of it 
has been realized. Also, in this article, the readings of scientific studies and examples of 
the use of this concept in the field of culture and communication, which the results are 
presented as evidence of the functions of cultural taste. 
  The result of the studies in the field of conceptualization was summarized as 
follows: the taste in cultural and media topics is synonymous with manner and liking in 
choice and recognition that plays its role in meeting the audience's needs. Also, in the 
field of functionalism, this conclusion was drawn that cultural taste  operate both in the 
mental dimension of culture and in the objective aspect that the main functions of 
cultural taste  in the fields of cultural and media consumption, state and level analysis 
Culture of society, change and reform of culture, confrontation with cultural invasion 
and cultural development. 
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 چکیذه

 

 يه زض آٖ، ثط ٌصاضي تأحيط ٚ ٔربعت اؾتمجبَ ِحبػ ثٝ ربٔؼٝ ؾغح زض اي ضؾب٘ٝ ٚ فطٍٞٙي فؼبِيتٟبي ٕٞٛاضٜ

 ضؾب٘ٝ ٚ فطٍٞٙي فؼبِيتٟبي تفبٚت زض تٛاٖ ٔي ضا ضذساز ايٗ انّي ػٛأُ رّٕٝ اظ وٝ اؾت ثٛزٜ پطاوٙسٜ ٌؿتطزٜ عيف

 وبضوطزٞبي ٚ فطٍٞٙي شائمٝ ٔفْٟٛ ثبظقٙبؾي إٞيت. زا٘ؿت ٔربعت فطٍٞٙي شائمٝ ثٝ تٛرٝ ٔيعاٖ ٚ ٘ٛع حيج اظ اي

 ٘بپصيط ا٘ىبض ضطٚضتي فطًٞٙ، حٛظٜ زض ٔغّٛة احطثركي ثٝ زؾتيبثي رٟت اي ضؾب٘ٝ ٚ فطٍٞٙي فؼبِيتٟبي ارطاي زض آٖ

 حبنّٝ، ٘تبيذ ثٙسي رٕغ ٚ فطًٞٙ حٛظٜ زض ػّٕي ٔٙبثغ ٚاوبٚي عطيك اظ اي وتبثرب٘ٝ ضٚـ ثٝ ٔزبَ ايٗ زض وٝ اؾت

 ٔفْٟٛ ايٗ ٌيطي ثىبض ٔهبزيك ٚ ػّٕي ٔغبِؼبت ثبظذٛا٘ي ثٝ ٔمبِٝ ايٗ زض ٕٞچٙيٗ. اؾت ٌطزيسٜ ٔحمك آٖ اظ ثركي

  .اؾت قسٜ آٚضزٜ فطٍٞٙي شائمٝ وبضوطزٞبي ثط قٛاٞسي ثؼٙٛاٖ ٘تبيذ وٝ پطزاذتٝ اضتجبعبت ٚ فطًٞٙ حٛظٜ زض

 اي ضؾب٘ٝ ٚ فطٍٞٙي ٔجبحج زض شائمٝ وٝ قس ثٙسي رٕغ تطتيت ايٗ ثٝ قٙبؾي ٔفْٟٛ حٛظٜ زض ٔغبِؼبت ٘تيزٝ

. ٕ٘بيس ٔي ايفب ضا ذٛز ٘مف ، ٔربعت ٘يبظ ضفغ ٔؿيط زض وٝ اؾت تكريم ٚ ا٘تربة زض شٚق ٕٞبٖ ٚ ؾّيمٝ ٔتطازف ،

 زاضز وبضوطز فطًٞٙ شٞٙي ثؼس زض ٞٓ فطٍٞٙي شائمٝ وٝ قس حبنُ ثٙسي رٕغ ايٗ قٙبؾي وبضوطز حٛظٜ زض ٕٞچٙيٗ

 ٚ فطٍٞٙي ٔهطف ٚ تِٛيس ٞبي ػطنٝ زض ضا فطٍٞٙي شائمٝ وبضوطزٞبي ي ػٕسٜ تٛاٖ ٔي وٝ آٖ ػيٙي ثؼس زض ٞٓ ٚ

 فطٍٞٙي تٛؾؼٝ ٚ فطٍٞٙي تٟبرٓ ثب ٔمبثّٝ ، فطًٞٙ انلاح ٚ تغييط ، ربٔؼٝ فطٍٞٙي ؾغح ٚ ٚضؼيت تحّيُ ، اي ضؾب٘ٝ

 .زا٘ؿت
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