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 چکیدٌ
 ی١ب ثشٛب٠ٗٛبظش ثش اثشُزاسی  یا ٗغبٓؼ٠. دظ١ٝؾ حبضش، ػز یدٞؿ چـٖسػب٠ٛ ثش ػجي صٛذُی جبٗؼ٠، اٗشی ثذی٢ی ٝ ؿیشهبثْ  شیسأثاٗشٝصٟ 

٠ً ١ذف  ثبؿذ یٗٗـ٢ذ ٝ ٛیـبثٞس  ی١ب ؿ٢شػشبٙٛلشٟ اص ػبًٜبٙ  30ثش ػجي صٛذُی دیٜی دس دٝ ُشٟٝ  شاٙیا یاػلاٗ یج٢٘ٞسكذاٝػی٘بی 

 یا چٜذٗشح٠ٔ یا خٞؿ٠ یشیُ ٠ٛٞ٘ٛ سٝؽ ث٠ ٗٞسدٗغبٓؼ٠ ی١ب ُشٟٝ. ػز یٗٔآٙ ثشسػی سٞاٙ سشٝیج ػجي صٛذُی دیٜی سٞػظ سػب٠ٛ 

 س٘بیض ٝ سلبٝر ٗیبِٛیٚ، ٛشبیج حبكْ اص آٛبٓیض ٝاسیبٛغثشاػبع . اٛذ ؿذٟٝ ػذغ سحٔیْ  ُـش٠ػبّ اٛشخبة  60-20ٝ اص ػٜیٚ  سلبدكی

ٗیضاٙ اثشدزیشی اص سػب٠ٛ دس ٗٞضٞع ػجي صٛذُی  ًشدْٟ یسحلكبحـی ثیٚ ٗشداٙ ٝ صٛبٙ اص ایٚ ج٢ز ٝجٞد ٛذاسد؛ ١٘چٜیٚ دس اكشاد 

 ؿ٢ش ًلاٙسػب٠ٛ ٗٔی دس  ی١ب ثشٛب٠ٗثٞدٙ  ٗؤثشٗیبٙ ٗیضاٙ  یا ؼ٠یٗوب. دس ٢ٛبیز ثبؿذ یٗ سشٚ ییدبغح سحلیلار اص اكشاد ثب ػ سشٚ ییدبدیٜی 

 .د١ذ یٗٛـبٙ ٗـ٢ذ ٝ ؿ٢شػشبٙ ٛیـبثٞس اٛجبٕ ُشكز؛ ٠ً ثیبِٛش آٛؼز ٠ً دس ؿ٢شػشبٙ ٛیـبثٞس، ٗخبعت سػب٠ٛ، اثشدزیشی ثبلاسشی 
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A comparing study of the impact of Radio and Television on 
religious lifestyle in Mashhad and Neyshabour 

 
 
 

Abstract 
Today, the impact of the media on the lifestyle of society is obvious and irrefutable. The present 

paper is a study on IRIB’s programs’ effectiveness on promotion of lifestyle in 2 groups of 73, chosen 
from the residents of cities of Mashhad and Neyshabour. The aim of the study is to investigate the 
ability of national media to promote religious lifestyle. The case study groups were selected using 
random sampling method from 23 to 03 years of age and then analyzed. Based on the results of 

Variance analysis and mean difference, there is no significant difference between men and women 
from this aspect; also, in educated individuals the level of media impact on the subject of religious 
life is lower than those with lower education levels. Finally, a comparison was made between the 
effectiveness of national media influence in Mashhad and Neyshabour cities, indicating that the 

media audience showed higher levels of affect in Neyshabour. 
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