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A comparing study of the impact of Radio and Television on
religious lifestyle in Mashhad and Neyshabour

Abstract
Today, the impact of the media on the lifestyle of society is obvious and irrefutable. The present
paper is a study on IRIB’s programs’ effectiveness on promotion of lifestyle in 2 groups of 30, chosen
from the residents of cities of Mashhad and Neyshabour. The aim of the study is to investigate the
ability of national media to promote religious lifestyle. The case study groups were selected using
random sampling method from 20 to 60 years of age and then analyzed. Based on the results of
Variance analysis and mean difference, there is no significant difference between men and women
from this aspect; also, in educated individuals the level of media impact on the subject of religious
life is lower than those with lower education levels. Finally, a comparison was made between the
effectiveness of national media influence in Mashhad and Neyshabour cities, indicating that the
media audience showed higher levels of affect in Neyshabour.

Keywords: Radio, Television, Religious Lifestyle, IRIB



