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. قَز هٖ هحؿَة التهبزٕ ضقس ولاى ؾ٘بؾت ضاؾتبٕ زض انلٖ ضاّجطزّبٕ اظ ٗىٖ ػٌَاى ثِ نبزضات تكَٗك ضاّجطز :چکیدٌ

 ثطذَضزاضٕ ثبٍرَز اٗطاى وكَض وِ زّس هٖ ًكبى ّب ثطضؾٖ اؾت، قسُ اًزبم ضاؾتب اٗي زض ً٘ع هتؼسزٕ ّبٕ فؼبل٘ت ٍ ّب ثطًبهِ

 تَؾؼِ، ؾَم ثطًبهِ تسٍٗي ظهبى اظ اگطچِ ٍ زاضز اذت٘بض زض ضا الوللٖ ث٘ي ثبظاضّبٕ اظ ووٖ ؾْن نبزضاتٖ، ثبلإ ّبٕ پتبًؿ٘ل اظ

 ًظطاى نبحت ػم٘سُ ثِ. زاضز ٍرَز هغلَة قطاٗظ ثب ظٗبزٕ فبنلِ ّوچٌبى اهب اؾت، گطفتِ ذَز ثِ نؼَزٕ ضًٍس اٗطاى نبزضات

 اٗي ثطضؾٖ ّسف ثب حبضط پػٍّف. قَز ًبقٖ زٍلت تكَٗمٖ ّبٕ ثطًبهِ اظ تَاًس هٖ حسٍزٕ تب ضقس اٗي زل٘ل التهبزٕ هؿبئل

 اٗي وبضقٌبؾبى ٍ هسٗطاى ٍ آهبضٕ ربهؼِ ػٌَاى ثِ ضا قطلٖ آشضثبٗزبى اؾتبى زض نبزضات ظهٌِ٘ زض فؼبل ّٕب قطوت هؿئلِ،

 قوؽ پطؾكٌبهِ اظ ّب زازُ آٍضٕ روغ رْت. ًوَز اًتربة آهبضٕ ًوًَِ ػٌَاى ثِ ضا ثبقٌس هٖ قطوت 52 قبهل وِ ضا ّب قطوت

 إ ًِ وتبثرب هغبلؼِ ّبٕ  ضٍـ اظ ػوستبً اعلاػبت آٍضٕ روغ ثطإ ٍ قس اؾتفبزُ گَِٗ 36 حبٍٕ ٍ (2006) 1ػلٖ ٍ السٍحِ

 ٍ اٌٗتطًت اعلاػبتٖ ّبٕ پبٗگبُ زض رؿتزَ ٍ ذبضرٖ ٍ زاذلٖ همبلات ّب،  ًبهِ پبٗبى ًكطٗبت، ٍ وتت هغبلؼِ رولِ اظ

 ً٘بظ هَضز اعلاػبت آٍضٕ روغ رْت هحمك قس، اًزبم ه٘ساًٖ نَضت ثِ هغبلؼِ چَى ٍ قس اؾتفبزُ پ٘ك٘ي تحم٘مبت

 ّبٕ قجىِزض  زضٍ پطؾكٌبهِ الىتطًٍ٘ه وِ  حضَضٕ هطارؼِ ثب ٍ تىخ٘ط لاظم تؼساز ثِ ضا ّب پطؾكٌبهِ پػٍّف اٗي

 هؼبزلات عطٗك اظ قسُ آٍضٕ روغ ّبٕ زازُآٍضٕ زازُ وطز.  السام ثِ روغ وطز، زٌّسگبى هٌتكط  ارتوبػٖ ث٘ي پبؾد

 ث٘ي ضاثغِ وِ زاز ًكبى تحل٘ل اظ حبنل ًتبٗذ. گطزٗس تحل٘ل ٍ تزعِٗ Spss ٍ Lisrel افعاض ًطم زٍ اظ اؾتفبزُ ثب ؾبذتبضٕ

 نبزضاتٖ تؼْس ث٘ي ضاثغِ اهب ثَزُ زاض هؼٌٖ ً٘ع نبزضاتٖ ػولىطز ٍ اؾتطاتػٕ تؼْس، نبزضات، ثبظاض اظ هسٗط زضن ثب نبزضات زاًف

 ّٕب هكَق ثىبضگ٘طٕ وِ قس زازُ ًكبى ّوچٌ٘ي. ثبقس ًوٖ تبئ٘س هَضز نبزضات اؾتطاتػٕ ثب نبزضات ثبظاض اظ هسٗط زضن ٍ

 ٍ ثَزُ تبح٘طگصاض نبزضوٌٌسُ ّٕب قطوت نبزضات ثبظاض اظ هسٗط زضن ٍ تؼْس نبزضاتٖ، ػولىطز ٍ ّب اؾتطاتػٕ ثط زٍلت نبزضاتٖ

 . قَزهٖ نبزضوٌٌسُ ّٕب قطوت نبزضاتٖ ػولىطز اضتمبٕ هَرت

 قطلٖ آشضثبٗزبى اؾتبى ٍ نبزضوٌٌسگبى نبزضاتٖ ػولىطز نبزضات، تكَٗمٖ ّبٕ ثطًبهِ َا: ياژٌ کلید
Abstract: Export encourages strategy considered as one of the main strategies in line with macro-

economic growth policy. Also, in this regard numerous programs and activities done. Surveys show 

that despite the high export potential of Iran, it possess a small share of the international markets. 

Since formulation of the third program of development, Iranian exports had an uptrend, but still the 

gap is considerable with the pleasant position. Economic reasons of this situation, according to the 

scientists, relates to the government export encourage programs. The aim of this study was to evaluate 

the effect of export encourage programs on export performance of the east Azerbaijan exporters. 

Companies active in the export in Eastern Azerbaijan as the statistical community and managers and 

experts of the company that includes 52 enterprises are selected as the statistical sample. The 

questionnaire of abldohah and Ali Shams (2006) that contains 36 questions were used to collect the 

data. Spss and Lisrel soft wares used to data analysis. And to collect data, mainly, library research 

methods have been used, including books and publications, theses, domestic and foreign articles, 

online databases and previous studies; and, since the study was conducted as field study, to collect the 

required data the researcher reproduced the questionnaires in necessary numbers, and, aimed to collect 

data in meetings or by the use of electronic questionnaire published on social networks among 

respondents. The results of the analysis showed significant relationship between export knowledge 

with the understanding of market, commitment, strategy and export performance. The relationship 

between export commitment and understanding of market with export strategy is not approved. Also 

use of government export encourage has effect on export strategies and performance, commitment 

and management understanding of the market. 
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