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 چکیذٌ
ازاٲٻ حیبر ٸ ٦ؿت ٲٹ٣ٞیز زضٲحیٍ ټبی زض حب٬ سٛییط ػٽبٶی، ٲعیشی ض٢بثشی ٦ؿت زض زٶیبی ض٢بثشی اٲطٸظ قط٦ز ټب ٶبچبض اٶس ػٽز 

ؾبیط ٲٯ٭ ثبظ قسٺ ٸ  چٹٴ اٲطٸظٺ ٲطظټبی ٦كٹضټب ثٻ ضٸی .٦ٷٷس ٸ ی٧ی اظ ضاٺ ټبی ضؾیسٴ ثٻ ایٵ ٲٽٱ، ثطٶسؾبظی زض ٲ٣یبؼ ػٽبٶی اؾز

سًیبر ثبظاضټبی ػٽبٶی ضا زض ضاؾشبی ٦ؿت ضيبیز ٲكشطی ٸ قط٦ز ټب ټٳٹاضٺ ٲ١ ٲكشطیبٴ ٢سضر اٶشربة ثیكشطی ٶؿجز ثٻ ٪صقشٻ زاضٶس

ثب ٲطٸض ٲُبٮٗبر ٲطسجٍ  ٮصا سح٣ی١ حبيط ثب زض٤ يطٸضر ایٵ ٲؿئٯٻ، ثٻ ضٸـ ٦شبثربٶٻ ای. ٶیع ػٯت حسا٦ظطی ؾٹز زض ٶٓط زاقشٻ ثبقٷس

ثب ضٸقٵ ٦طزٴ سٗطیٝ زض ٶٽبیز دطزاذشٻ اؾز ٸ ثٻ ثطضؾی ػٷجٻ ټبی ٲطسجٍ ثب ثطٶسؾبظی ٸ ٲٹ٣ٞیز ثطٶس زض  ثبظاضټبی ثیٵ اٮٳٯٯی  دیكیٵ

ثب ٲطٸض اؾشطاسػی ټبی ثطٶس ؾبظی زض ثرف ٶشیؼٻ ٪یطی ثٻ ثطذی نٷبیٕ ایطاٴ اظ ػٳٯٻ چبی ٸ ظٖٟطاٴ دیكٷٽبزاسی ٸ اټٳیز ثطٶسؾبظی 

 .٪یطی اظ ذبٰ ٞطٸقی اضائٻ ٲی ٦ٷس٦بضثطزی ثطای ٲٹ٣ٞیز زض ثبظاضټبی ػٽبٶی ٸ ػٯٹ

 

 ثبظاض ثیٵ اٮٳٯٯیثطٶسؾبظی، ثطٶس،  :ياصگان کلیذی

abstract 
In today's competitive world, companies have to have a competitive advantage to survive 
and succeed in changing global environments, one of the ways to achieve this is branding 
on a global scale. Because today the boundaries of countries are opened to other nations 
and customers have more selecting power than ever, companies always consider 
requirements of global markets in order to obtain customer satisfaction and maximize 
profit. Therefore, by understanding the necessity of this issue, the present study has 
examined the aspects related to branding and brand success in the international markets 
by reviewing previous related studies and finally, by clarifying the definition and 
importance of branding through reviewing branding strategies In the conclusion offers 
some useful suggestions for success in global markets and the prevention of crude in some 
Iranian industries, including tea and saffron. 
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