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All managers need to know the information they need in order to define management
as a future, so we can say that the future is the same information management. Today,
information is considered as a source of power and having the necessary knowledge
of the needs and desires of customers and its related factors plays an important role in
the success of organizations, on the other hand by expanding the range of factors
affecting the organization's activities and customer behavior, = The need for the
necessary knowledge of these factors is felt more and more; therefore, organizations
should use an efficient system for collecting, storing, processing and reporting
information related to these factors, a system that requires the information required by
decision makers at times They need them. This research studies the marketing
information system and some of the existing models in this field.
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! Marketing information system(MKIS)
% In search of excellence



