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The Impact of Knowledge Transfer on Performance of Competitive Advantage of an
Organization: The Role of Product Complexity and Supply

This research has been conducted to identify the effect of knowledge transfer on competitive advantage
through supply chain agility. In this study, the role of supply complexity moderation has also been
addressed. In the context of knowledge transfer, which is based on knowledge-based theory, knowledge
has always been identified as an important asset of an organization that creates competitive advantage
and plays a significant role in creating competitive advantage. For this research, active production
companies in Tehran were used and information was gathered through a questionnaire. The results show
that knowledge transfer on the supply chain agility has a positive effect and consequently the positive
impact of supply chain agility on competitive advantage positively affects competitive advantage. The
results also proved that the complexity of the product and the supply of knowledge transfer relations
negatively and ultimately moderates the competitive advantage.
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