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capital market newcomers
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Abstract
The brokerage index (for example, useful brokerage) in

many countries, including Iran, is the basis for trading
decisions of traders, especially newcomers to the
capital market, and for this reason is the basis of
Internet searches. An examination of Internet searches
on this basis can describe the behavioral patterns of
brokers in the stock market and competitive conditions
and corporate ambiguity, and provide the possibility of
predicting them and provide data that can be analyzed
to determine the competitive conditions and The
ambiguities of the company were achieved. In this
study, two indicators of “"competitive conditions and
ambiguity of newcomers" and "useful brokerage users"
have been used. The method of the present research is
theoretical in terms of purpose and interpretive-
analytical in terms of nature. This realization is taken
from review studies and its information has been
collected through a library. Shareholders provided
useful brokers.
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