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An Overview of Green Marketing Management: A Dimensional Approach
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Abstract:

In the current business scenarios, environmental
issues have played an important role and over the
past decades, environmental sustainability has
been at the top of the international policy agenda
of many countries and therefore the word green
has become a common word in the business
world today. Has been. The present study is
theoretical in terms of purpose and interpretive-
analytical in nature, and in it, library and
documentary information collection tools used.
Analysis of studies showed that packaging plays
a key role in reducing the environmental effects
of products and logistics. Green labels serve as a
promotional tool by providing information to
consumers. Studies show that consumers today
are more concerned and aware of environmental
problems and gradually their behavior Have
changed in favor of its protection, and with the
advent of this event, a new market for green
products has emerged and active consumers have
highlighted its importance. Therefore, obliging
various industries and companies to green
marketing is an important step in order to
preserve and protect environmental resources and
capital, and there should be clear and specific
rules for the movement of companies and firms
towards green marketing in the country. To be.
Keywords

Green marketing management, green product,
green marketing strategy

ranjbaran1385@gmail.com

Accepted: (29/05/2021)

a5

ot o e Sy Ples (ol b glag b 5o
2 e s @Il wAIS glaans b5 wdls sdgs
D3 bsiS 5l ol Ml ol IS 5 5o
Sl S A5 s 4alS o5l el s 5 8 S
sk Gl bl sl g ol edd Sl sl 5o
Goals S 3l 510 s 5 o5 o (6 s Conle il
L e Lot o eslial (gslinl 5 (lailinls LSl
SIS Al s S B (g ates oS Gl sl cpl aS sls
Sz 5 0085 ) Sauad 5 OV same Jae Co
Dl K Olge 4 OBS G 4 Sl L e
2530 S Lmen sl nl bde sy p S o Jas SRS
Cr 3 O s a g20 5 O 23S 51t OIS b e
OF 5l cblis w1y 5550 Sy sl 4 5 ddlpe Jame
Sl s DBk wlasy ol b a4 a5 Loy Llesls &5
T Cnadl Jled QEUS G ame 5 0l LIy o Y s
Slos,s s mlo gle ple by il S 385,
Sl 5 B g 55 e p8 G GLIL 4 il
3 Osde Ol Ll s eas e Gy Gbagle s 5 sl
e Bl G 4 el 5 eS8 &S > gl asie
255 y..all,_e BERAREH

‘é.\,ﬁs él.bajb

e POk 5l G J ez o 2L S e



