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The place of cognitive science in marketing and industry
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Abstract:

One of the most important issues in marketing is decision -
making and judgment. Decision making and effective
factors in it are of interest to cognitive science. Cognitive
management and economics, along with other decision -
making theories, can help understand the process of
consumer behavior and marketing decision -making.
Today, cognitive research in marketing has become more
important than in the past. One of the reasons is the
progress made in understanding the activity of the human
brain. Also, given the development of interdisciplinary
research in marketing, researchers have been more
interested in examining the processes and models of
individuals in organizations (Heidari, Ali) and are trying to
discover the secret of the biggest capital, the brain, and to
discover the secret of the biggest capital, the brain,
Understand its functions as the most sophisticated divine
deposit. These efforts come as the brain is the center of
decision -making and mystery box for all human beings.
(Young, Mohammed) Since industrial marketing and
marketing are not the help of corporate success, it is an
essential for industrial companies in competitive markets.
(Hart) and the decision -making, judgment and selection
process in the six main areas of industrial marketing
identified by Katrichi (2009) means the behavior of
industrial buyers, innovation/ development of new
products, distribution channel management, sales and sales
management, buyer and seller relationships And marketing
strategy plays an important role. In this study, while
reviewing the definition of cognitive science and industrial
marketing, we examine the function of cognitive science in
marketing and industry.
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