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 چکیذٌ
ثبظاض٤بث٣، قٛز.  فٙٛاٖ زٚضٜ وؿبز٢ ٚ ثحطاٖ ٥٘ع ٤بز ٣ٔ اظ زٚضٜ ضوٛز، ثٝ

ٚؾ٥ّٝ قٙبؾب٣٤ ٚ ثطآٚضزٜ ؾبذتٗ ٥٘بظٞب٢ ٔكتط٤بٖ ثٝ ضٚق٣ ؾٛزٔٙس 
اؾت ٚ ٘مك٣ ح٥بت٣ ضا زض زٚضاٖ ضوٛز زض حفؼ ٔكتط٤بٖ ٔٛرٛز ٚ 

ٖ ٔكتط٤بٖ رس٤س ٚ حفؼ ؾٟبْ ثبظاض ٕٞچ٥ٙٗ زض رصة ٚ ثٝ زؾت آٚضز
پطزاظ٢ ٚ عطاح٣ ٔسَ  ٞسف ان٣ّ ا٤ٗ پػٚٞف ٔفْٟٛوٙس،  ا٤فب ٣ٔ

 ث٥ٙبز ٔجت٣ٙ ثط ضٚـ تحم٥ك و٥ف٣ اؾت. ثبظاض٤بث٣ ضوٛز ثب ض٤ٚىطز زازٜ

ث٥ٙبز  اوتكبف٣ ٚ ثب ض٤ٚىطز پبضاز٤ٓ زازٜ-ضٚـ تحم٥ك ٔمبِٝ حبضط، و٥ف٣
٥ٕٝ ؾبذتبض٤بفتٝ ٔغبثك ثب ٔسَ ٞب اظ ٔهبحجٝ ٘ اؾت. رٟت ٌطزآٚض٢ زازٜ

٥ٌط٢ ثٝ ضٚـ ٞسفٕٙس ٚ ٌِّٛٝ ثطف٣ ثٛز وٝ  پبضازا٣ٕ٤ اؾتفبزٜ قس. ٕ٘ٛ٘ٝ
٢ ٌطٜٚ نٙقت٣ ٞب ٘فط اظ افضب٢ ٔس٤طاٖ ٚ ٔؿئٛلاٖ قطوت 55ثب ٘ؾطات 
آٔسٜ ع٣ فطآ٤ٙس وسٌصاض٢ ثبظ،  زؾت ٞب٢ ثٝ ٘زبْ ٌطفت.٤بفتٝپبوكٛ  ا

ظاض٤بث٣ ضوٛز قبُٔ فٛأُ ف٣ّ، قسٜ ثب ٔحٛض٢ ٚ ا٘تربث٣ ثٝ ٔسَ عطاح٣
ب٤ت  ا٢، ٔساذّٝ ظ٥ٔٙٝ ٔمِٛٝ  31ا٢، ضاٞجطزٞب ٚ پ٥بٔسٞب، ٔٙزط قس وٝ زض ٟ٘

ب٤ت ٞطوساْ اظ ٔمِٛٝ 551ٚ  ٞب تفؿ٥ط ٌطز٤س ٚ  وس ثسؾت آٔس.زضٟ٘
ٞب٢ ٔطتجظ ثب ٘تب٤ذ تحم٥ك قٙبؾب٣٤ ٚ ٔٛضز تغج٥ك لطاض ٌطفت.  پػٚٞف

٤بث٣, زٚضاٖ ضوٛز ثبظاض وٝ زض زض نٛضت ا٘تربة اؾتطاتػ٢ نح٥ح  ثبظاض
قٛز، ثٟتط٤ٗ زٚضاٖ  ٞب ٤ه زٚضٜ تٟس٤سآ٥ٔع ٔحؿٛة ٣ٔ ثؿ٥بض٢ اظ حبِت

تٛا٘س ثبقس ٚ حت٣ افعا٤ف ؾٟٓ ثبظاض  تٛؾقٝ ثبظاض ٚ ؾٛزآٚض٢ ٥٘ع ٣ٔ
 ٥ٌط ثبقس. تٛا٘س ثؿ٥بض چكٓ ٣ٔ
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Abstract 
The period of recession is also referred to as the period of 

recession and crisis. Marketing is a useful tool to identify 

and meet customer needs and plays a vital role in retaining 

existing customers during the recession, as well as in 

attracting new customers and retaining market shares. The 

main purpose of this research is to conceptualize and 

design a marketing model. Recession with data-based 

approach is based on qualitative research method.The 

research method of the present article is qualitative-

exploratory with a data-based paradigm approach. Semi-

structured interviews according to the paradigm model 

were used to collect data. Sampling was purposeful and 

snowball method which was done with the opinions of 25 

members of managers and officials of Pakshoo Industrial 

Group companies.The findings obtained during the open, 

pivotal and selective coding process led to the designed 

model of recession marketing including causal factors, 

contexts, interventions, strategies and consequences, which 

finally resulted in 30 categories and 521 codes.Finally, 

each of the categories was interpreted and research related 

to the research results were identified and applied. If you 

choose the right marketing strategy, the period of market 

recession, which in many cases is a threatening period, can 

be the best period of market development and profitability, 

and even increasing market share can be very significant. 
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