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 چکیذه
 ٢ثشا ٣بث٤٘ٛآٚسا٘ٝ ثبصاس ٢فشكت ٞباسائٝ ا٢ٍِٛ  "ثب ٔٛضٛع پظٚٞؾا٤ٗ 
ٞذف وبسثشد٢، ٔب٥ٞت  اص ِخبػ "دس حٛصٜ ٌشدؿٍش٢ حلاَ ٙب٤ٖوبسآفش
 پظٚٞـ٣ٞب  ٘ظش سٚؽ ٌشدآٚس٢ دادٜ اص ٚ اوتـبف٣ ؛ ٞب آ٥ٔختٝ دادٜ

َ ؿبُٔ . جتٛك٥ف٣ اػت بٔؼٝ آٔبس٢ ثٝ دٚ دػتٝ تمؼ٥ٓ ٣ٔ ؿٛ٘ذ، دػتٝ اٚ
 ٚ حلا٢َ ٌشدؿٍشخجشٌبٖ ٚ ٔتخللب٣٘ وٝ ثب ٔفب٥ٞٓ وبُٔ كٙؼت 

آؿٙب٣٤ وبُٔ  ا٤ٗ حٛصٜ ٙب٤ٖوبسآفش ٢ثشا ٣بث٤٘ٛآٚسا٘ٝ ثبصاس ٢فشكت ٞب
داس٘ذ. دػتٝ دْٚ ؿبُٔ ٔجش٤بٖ ٚ ر٤ٙفؼبٖ ا٤ٗ كٙؼت ٤ؼ٣ٙ ؿشوت ٞب٢ 

ؿٍش٢، تٛس٤ؼت٣ وٝ خٛد ٥٘ض ؿبُٔ ص٤ش اسائٝ دٞٙذٜ ٢ خذٔبت ٌشد
، وبسؿٙبػبٖ( ٣ٔٔجٕٛػٝ ، وبسٔٙذاٖ ثبؿذ. وٝ ا٤ٗ ٞب٢ اص جّٕٝ )ٔذ٤شاٖ

ثبؿٙذ. دس ثخؾ ٞب دس ثخؾ و٣ٕ ٣ٔجٕؼ٥ت ٔؼئَٛ پشوشدٖ پشػـٙبٔٝ
٘فش اص خجشٌبٖ ٚ ٔتخللبٖ ٔشتجظ ثب ٔٛضٛع ثٛدٜ  11و٥ف٣ حجٓ ٕ٘ٛ٘ٝ 

افشاد ا٘جبْ خٛاٞذ ؿذ. دس ثخؾ وٝ ٔلبحجٝ ػبختبس٤بفتٝ ٢ ثؼتٝ ثب ا٤ٗ 
٘فش اص وبسوٙبٖ ؿشوت ٞب٢ ٌشدؿٍش٢،  57ٞب ث٥ٗ و٣ٕ پشػـٙبٔٝ

اعلاػبت دس  ٢ٌشدآٚساثضاس   تٛس٤ؼت٣ ٔٙغمٝ آصاد اسٚ٘ذ تٛص٤غ ؿذٜ اػت.
. ذؿا٘جبْ  ٔلبحجٝ ٚ پشػـٙبٔٝ تٛػظ پظٚٞـٍشپظٚٞؾ ثب اػتفبدٜ اص  ٤ٗا

اػتفبدٜ اص ٘ظشات ثب ٥بسٞب٢ ثذ٤ٗ كٛست وٝ ٘خؼت تٕب٣ٔ ٔؼ٥بسٞب ٚ ص٤ش ٔؼ
خجشٌبٖ اػتخشاج ؿذٜ اػت. ػپغ اص عش٤ك سٚؽ دِف٣ ٘ؼجت ثٝ اػتجبس 

دس ٔشحّٝ و٣ٕ اص ٔذِؼبص٢ ٔؼبدلات ػٙج٣ ا٤ٗ ػٛأُ پشداختٝ ؿذ. 
ٔٛسد  Spss  ٚLISREL تخ٥ُّ ػب٣ّٔ ثب ٘شْ افضاس  ػبختبس٢ ٚ سٚؽ
فشكت ٞب٢  ُ. ٘تب٤ج ثٝ دػت آٔذٜ ثٝ ؿٙبػب٣٤ پٙج ػبٔتخ٥ُ لشاسٌشفت

اسصؽ ا٤جبد ؿذٜ ثشا٢ ٌشدؿٍشاٖ،  )ٙب٤ٖوبسآفش ٢ثشا٘ٛآٚسا٘ٝ ثبصاس٤بث٣ 
٘ٛآٚس٢ دس ٔخلٛلات ٚ خذٔبت، ؿجىٝ ٞب٢ اجتٕبػ٣ ثشا٢ تج٥ّغبت، فٗ 

پب٤ذاس(  خذٔبت ٚ آٚس٢ ٞب٢ سٚص ثشا٢ ؿجىٝ ٞب٢ تٛص٤غ ٚ ٔخلٛلات
آصٖٔٛ ٔذَ ؿذٜ دس آٖ ثب اػتفبدٜ اص  ا٢ٍِٛ ٔزوٛس ٚ سٚاثظ اسائٝ .ا٘جب٥ٔذ

 .ٚ  تبث٥ش ا٤ٗ ٔؤِفٝ ٞب تب٥٤ذ ؿذاسص٤بث٣ لشاس ٌشفت  ٔؼبدلات ػبختبس٢ ٔٛسد
 کلیذي هايواژه

ٔٙغمٝ ، ٙب٤ٖوبسآفش٣، بث٤٘ٛآٚسا٘ٝ ثبصاس ٢وبٚؽ فشكت ٞب، حلاَ ٢ٌشدؿٍش
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Abstract 
This research on "Providing an innovative marketing 

opportunity model for entrepreneurs in the field of halal 

tourism" in terms of applied purpose, the nature of the data 

is mixed and exploration; In terms of data collection 

method, it is a descriptive research. The statistical 

population is divided into two categories, the first, 

including experts and experts who are familiar with the 

complete concepts of the solvent tourism industry and 

innovative marketing opportunities for entrepreneurs in 

this field. The second category includes the industry's 

executives and stakeholders, the tourism services 

companies, which also includes subsidiaries (managers, 

employees, experts). That the population is responsible for 

filling the questionnaires in a small part. In the qualitative 

section of the sample size of 11 experts and experts related 

to the subject, the closed -closed interview will be held. In 

a small section, the questionnaires are distributed among 

the 57 staff of the tourist companies, the tourist of the 

Arvand Free Zone. The information collection tool was 

conducted in this study using the interview and 

questionnaire by the researcher. In this way, all the criteria 

and sub -criteria are extracted using expert opinions. Then, 

through the Delphi method, the validity of these factors 

was dealt with. In a small stage of modeling of structural 

equations and factor analysis methods were analyzed with 

SPSS and Lisrel software. The results resulted in the 

identification of five innovative marketing opportunities 

for entrepreneurs (value created for tourists, innovation in 

products and services, social networks for advertising, up -

to -date technologies for distribution networks and 

sustainable products and services). The pattern and the 

relationships provided were evaluated using the structural 

equation model test and the impact of these components 

was confirmed. 
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 00/00/1001 تاریخ پذیزش:              09/00/1001 :تاریخ دریافت

Pattern of Innovative Marketing Opportunities for Entrepreneurs in Halal Tourism in 

Arvand Free Zone 

Leila andarvazh
1
,Hedieh yaahoo

2 

1
Assistant Professor, Department of Business Management, Khorramshahr International Branch, Islamic Azad University, 

Khorramshahr, Iran  
2
 Management Department, Khorramshahr International Branch, Islamic Azad University, Khorramshahr, Iran 

 Received: (30/06/2022)           Accepted: (29/07/2022) 

 https://doi.org/10.52547/JABM.3.2.104 :شناسه یکتا

 


