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Investigating the Impact of Brand Loyalty on Social Business
Case study: Iran Khodro employees in the LinkedIn virtual

community
ABSTRACT:

Nowadays, customer loyalty has a special place and also the relationship with the
customer causes the customer of an organization to support him inside and outside the
organization. On the other hand, social networks are changing e-commerce and can help
solve some of the problems of businesses. The present study investigates the effect of
factors affecting customer loyalty to the brand in social business. The research method
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