W primw 9 @aluo (owiiien (o (il 2057 (099
ST iz asly oSl 3137 olEiiils ~1392 Wikl 7 96

&loo (qwiigen 09,5

Ol e Lo g 50 Gl b Culs) g (gylolg abuly (wy

2igt ki 1 ot il Lo pule

anaraki_as@yah00.coms ob] cazs asly oDl of3T sl8ils aylio pwaige o)l clis )5 ‘_.;ﬁu:.;lol
akbarnilipour@yahoo.com ¢ il SIle o olfiils ole cin 5.;;;2

ouus

O Bl (ool e (IS 5 L il oo oS pshailen walST (e (S 5 L coal Sl o lejle den
LS il 03,5 ook 55 e Wil > 5 (b i (55l3lg (g9, o S50 1]l dae (g he slml I 5 e oS
0By (gsluna 1) aldy o181 51 (g ko a5 Ll b el il ol el it 0,5 )10y 55 oo Jalse 51 (S coliie 1 (g b
Gliee sl aim o) p e ol 5l Gue Weoles axg8 Bro Ojge 4 Cols) 4 L a5 canl F5 oladl ol Ll assls oo
skl 5l plpae 5 55e solitul slp ola)Sal; @l jshate 4 abaly ool 2 S5 Jolse (omyz 9 e 5 5)l0Bg 5 uld) dal,
el gl 3,5 ol 5 L g ol e o Cals,

Gouls’ wlols’

G5l Jl=( IS ol — s o aijo — (gl —euls,

Resarching the relationship between customer loyalty and customer
satisfaction in order to keep

A. Abbasi, Doctor A. Nilipour
ABSTRACT

All organization are aware of the importance of retaining customer. As we know retaining old customers
four to six times is less expensive than having a new customers. Recently, companies have a large focus on
customer loyalty and retaining them. According to many researchers, one important factor on customers
loyalty are satisfied . .

Although most people know the satisfaction is equal loyalty But the big mistake is focusing merely on
satisfaction. So the aim of this paper is investigating different aspects of the relationship between satisfaction
and loyalty and determining affective factors governing on this relationship to present strategies to effective
use for managers in order to attract customers satisfaction for the customers remain loyal and improve the
method in the organization.
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