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 چکیدُ 
 تقبًٍی دًذاًپضؿْبى ؿْش ّشهبى ٍ هـتشیبى  پظٍّؾ حبضش ثب اػتيبدُ اص سٍؽ ّوجؼتگی دس جبهقِ آهبسی ّبسٌّبى    

، سٍبثتیًيش اًجبم پزیشىت. جوـ آٍسی اعلافبت ثب اػتيبدُ اص دٍ پشػـٌبهِ ثؼتِ ؿبهل پشػـٌبهِ َّؽ  222ثب حجن 

كَست گشىت. ّلیِ تحلیل ّبی آهبسی ایي پظٍّؾ ثب اػتيبدُ اص سٍؽ ّبی آهبسی  سضبیتوٌذی هـتشیبىپشػـٌبهِ 

ّب ًـبى داد ثیي  تبیج حبكل اص تحلیل دادًُاًجبم ؿذُ اػت.  SPSSتَكیيی ٍ اػتٌجبعی ثَػیلِ ًشم اىضاس ّبهپیَتشی 

َّؽ سٍبثتی ثب سضبیت هـتشیبى دس ؿشّت تقبًٍی دًذاًپضؿْبى ؿْش ّشهبى ساثغِ هثجت ٍ هقٌبداسی ٍجَد داسد. ّوچٌیي 

ثب سضبیت  آگبّی ساّجشدی ٍ اجتوبفیٍ  آگبّی اص ٍضقیت سٍجب، آگبّی ىٌبٍسی ٍ تٌْیْی، آگبّی اص ٍضقیت ثبصاسهیبى 

 ى ساثغِ هثجت ٍ هقٌبداسی ٍجَد داسد.هـتشیب
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Abstract  

This study used statistical correlations in the population of dentists in Kerman Co-op 

staff and customers took place with a volume of 221. Collect information using the 

questionnaire were included competitive intelligence, customer satisfaction questionnaire 

was conducted. All statistical analysis using descriptive and inferential statistical 

procedures were performed with SPSS software. The results of the analysis showed 

between competitive intelligence and customer satisfaction in cooperative dentists in 

Kerman and there is a significant positive relationship. As well as the knowledge of the 

market, knowledge of the competition, technology and technical knowledge and social 

awareness strategy and there is a significant positive correlation with customer 

satisfaction. 

 


