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Abstract

One of the most important strategies for the success of any organization, management and prospects of
development of the brand. Nowadays, with the development of technology and facilities, the company
also extended its brand with advertising people are looking for stability. The companies that are more
successful ways for customers' loyalty to their brand. . What is certain is that organizations of all brands
character. If the character is not designed, as a result of their activities, to review these characters will be
formed in the mind of the consumer. Loyal customers to buy more time and money to spend and improve
their business. According to the mentioned study the impact of brand awareness and brand personality on
brand loyalty has been active. The purpose of this study in terms of applied and the method is descriptive
survey. To gather information from primary information (questionnaires) and secondary (books, articles
and internet) were used. The data collected was analyzed in spss software. And the results confirmed the
hypothesis.
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